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ABOUT CORETEXT

OUR VISION

Tobeintegral to the global
research and development
community’s efforts to
create and share knowledge
that promotes an equitable,

sustainable, world

OUR MISSION

To be an agent forcommunity cohesion
by developing communications for
the research and development sector
that inform, empower and motivate
peopleto be positive participants
inachanging world

WHAT WE DO

At Coretext we use the latest strategy,
communications and graphic design
approaches to demonstrate the
value of research, development and
capacity-building to the economic,
social and environmental
sustainability of the Australian
and global communities.

© Copyright Core
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OUR TEAM

We have ateam of experienced professionals to work with you.

From executive brand leadership to strategy, from technical writing

to social media campaigns, and from brand identity and contemporary
design through to project management, we have the depth and
breadth of experience to deliver strategic and creative solutions

for your communication requirements.

In particular, our experiencesin
working with clients such as Industry,
Innovation and Science Australia, the
Australian Academy of Technological
Sciences and Engineering, the
University of Melbourne, the University
of Portsmouth and Cooperative
Research Australiamean we are
accustomed to working with complex
research information, multiple
stakeholders, high-stakes situations
and time pressure.

© Copyright Core
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EXCELLENCE IN KNOWLEDGE RAISING

Coretextis a national communications and creative
agency that was established in Melbourne in 2002.

Ourteam of 17 writers, designers, editors and
strategists provides communications, editorial
and design services to government, industry and
the education sector; with a particular focus on
communicating science, technology, health and
agriculture.

We are renowned for our: Organisations that work with Coretext have

> in-depth science and industry knowledge access to our expert communications
> understanding of research and specialists with extensive research, government
commercialisation cycles and NFP experience. This is complemented by

our creative studio featuring dedicated graphic
design, production, account service and
creative/art direction capabilities.

> outstanding science, health and rural content creation
> contemporary graphic design

> striking visual representations of complex
research concepts

> integrated approach to contemporary
communications

> expertise in connecting organisations
a h «
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CORETEXT'S ORGANISATIONAL CAPABILITY

Coretext’s strategy, editorial, graphic design and
production teams are accomplished collaborators. We
understand that successful project outcomesrely on
effective communication, collaboration, and feedback
between all parties. Ourteams work closely with
clients, stakeholders, and other areas of the business
to ensure that we have a clear understanding of project
requirements, timelines, and budget constraints. We
keep our clients and stakeholders informed throughout
the project lifecycle, providing regular updates on
project progress and seeking feedback at every

stage. We work closely with our clients to build up
organisational knowledge, which leads to increasing

efficiencies and background knowledge that can bridge

clients’ personnel changes.

Coretext’s expertise has led to us being accepted
onto the Australian Government’s Creative and Digital
Communications Services Panel.

Overthe past 21 years, Coretext has evolved

with changesin publishing and communications
technologies. Ourteam today comprises leading
practitioners in digital publishing, as well as retaining
advanced capabilities for print publications and
products. Examples of software used for digital and
online products include Joomag and Issuu, and for
website management WordPress, Squiz, Drupal,

Sitecore, Wix, Kentico, Expression Engine and Joomla.

For project management Coretext uses Simplify,
supplemented by Trello, Excel, SharePoint and
Smartsheet. We use these programs to:

* monitor hours

- create schedules

> record job specifications

- track individual time spent on specific projects
« track contentand design approvals

* track outstanding collateral

« prepare for upcoming tasks and deadlines.
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WHY CHOOSE US

Connection to the material

Atheart, we are journalists and designers with a
fascination for ‘how things work’ and the people who
make it happen. We specialise in bringing research to
life by showing how it delivers tangible benefitinthe
real world. In practice, this means Coretext produces
content (case studies, profiles, reports, social media
posts, magazines) for research and innovation bodies
that showcases their work and inspires collaboration
with innovators and Australian and international
companies and industries.

PTIMISING
CHERRY QUALITY

The muiti-prong approach to overcoming quality variation

AFAC23: CREATING A
SUSTAINABLE FUTURE

THE CONSEQUENCES OF FIRE -
REID FRUITS LOOKS AHEAD

NEW MARKETING AND EXPORT STAFF:
LESS‘S FROM THE US NORJHWEST

FiRE PROTECTION IN
PROFILE AT NFPM

=
~ MAPPING FIREFIGHTING '3
WATER SOURCES
CluniesRossAwards

2017 NOMINATIONS
NEW FORMAT AND CATEGORIES
CALL FOR NOMINATIONS

Nominations for the 2017 Clunies Ross Awards
close Friday 28 October 2016

Connection to the sector

Industry and science are fundamental to our
organisation’s vision and mission. Coretext works with
clients such as Ausindustry, the major Rural Research
and Development Corporations, the Australian Institute
of Marine Science, and leading universities including the
University of Melbourne, Monash University, Swinburne
University, the Australian National University and the
University of Portsmouth in the UK. This experience,
alongside our work with R&D supportbodies such
asthe Australian Council of Learned Academies

and Cooperative Research Australia, means we are
accustomed to working with complex information,
multiple stakeholders, high-stakes situations and time
pressure.

We have developed a number of client publications,
such as forthe CSIRO Division of Manufacturing and
Infrastructure Technology, Swinburne University

and Monash University, that showcase theresearch
being undertaken within these organisations. These
publications have been distributed as aninsertinthe
Australian Financial Review with a view to encouraging
investment and industry partnerships. Inits firstyear as
aquarterly insertin the Financial Review, the CSIRQ’s
client magazine SOLVE was credited with stimulating
new industry partnerships that brought in more than $4
millionin collaborative investments.

Our editorial eye
Our editors are perfectionists. They are skilled in
ensuring content has a clear and engaging structure and
is suited to the target audience and publishing platform.
Coherent structure, spelling and grammar, copyediting
and proofreading remain fundamental to clear and
accurate communication.

@ CSIRO CELEBRATING 30 YEARS IN China

© Copyright Coretext. Not to be used, copied or reproduced without express written permission.
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Conceptdesign

Coretext has extensive experience in redesigning and
revitalising magazines and publications for clients. We
understand that refreshing a publication to redirect its
focus and amplify impactis avital part of engaging with
new, wider audiences.

Coretext currently designs a number of subscriber
publications for universities, research and development
organisations and associations, including SOLVE for
the University of Portsmouth, Partners magazine for the
Australian Centre for International Agricultural Research
and Fire Australia for Fire Protection Association
Australia and the Australasian Fire Authorities Council.
Recent redesign projects have included Monash Life
magazine for Monash University (online and in print)
and Counselling Australia journal for the Australian
Counselling Association. Both organisations have
reported significant growth in readership and
engagement after their magazine redesign.

MONASH

Established processes
Coretext provides a collaborative, responsive
and enthusiastic service. Our success is achieved

throughrigorous client and stakeholder consultation,

meticulous editing and eye-catching design. We
provide:

> client liaison

> content planning

>researching

> writing/reworking

> editing

> layoutand design

> proofreading

> adheringto client approval processes

> managing printing and mailing house databases

> creating and supplying digital assets.

J— DELIVERING IMPACT

P

DROP

CHANGING LIVES AMONG.
THE URBAN POOR.

our
research

GROUNDCOVER

_SUPPLE

about us

Hay enterprise
provides risk
buffer for crops
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OUR VALUES

Desiging content with purpose and

. . . . . . . . corporate logos with meaning.
We hold ourselves to accountinlooking beyond the We follow innovations in our industry, adjusting and P ¢ 0 IxON

surface — whetherthat be of client briefs, conversations applying our skills to produce materials that inspire

with colleagues ortheimpact we have on this planet. and encourage people to be participantsin change. youp?rft{ﬂg
| picture

We say nowhenit feels right to do so, so we can focus We work with our clients and each other to {

onwhat's meaningful and valuableto us. improve processes and find solutions to ‘

seemingly intractable problems.

We show ratherthan tell - inthe content that we
produce andinrole-modelling the behaviours we expect We seek to fully understand the problem before
from movingto asolution.

our clients, our colleagues and ourselves.
We don't take things at face value — we work with our

We are respectful and experienced — we do not clientsto presentinformation inthe mostimpactful way.
trivialise or disregard the work, knowledge or
opinions of our clients or colleagues.

We are thoughtful, honest and transparentin how

a we engage with our clients and each other.
‘ ‘ ‘ We speak up when we feel the focus is wrong, WALT
B BA goa whenthe standard should be higher, or when |NST|TUTE

another voice needs to be heard.

Barley Breeding Australialogo. Grain Orana Alliance logo.

# 38 W i <A
sumfhe SOUTH =2 b

Crops MEDIA B S

INDUSTRY MENTORING
NETWORK IN STEM
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OUR PORTFOLIO

INCLUDES PRINT, WEB CONTENT, DIGITAL DESIGN AND SOCIAL MEDIA

WHAT ARE THE BENEFLTS
OF APPLYING SOCEAL
OBJECTLVES?

RLIING S()C

Including social objectives in the
management of a fishery provides the
fishery with tools to engage with the

developing a universal set of social

and allows consistent and accurate
reporting of social effects of

broader community, ultimately improving
the profitability of the fishery. In addition,

Australian fisheries improves transparency

develo a rangeof scial abjctves and indictors
that can b used for futre decison moking

exsingcondiions, bt als abautensuring
continual mprovement

PROFIT
ber o factors that mpactan the
prffabily of the fshing indusryavtide th basics
nd price - supply nd damand.
Communitos that rely etirelyan fising may be
lerabl o shiting market, which can hreaten

Efective communicaton with communty
Sakehlders can slso ncrease prcoplion of e

activities, alongside ecological and
economic ones.

LA
OB LHVE
UEISERLE

PEOPLE

Undersanding of communty stitudes and e

limatelyincreased profs.

SN 01 DL THE GUIDE HELP!

Standards and expectatonsfor how s members

“hould behave and act - these extend o the ihing The Guide
industry Theexpectaton s tht he seafood
industry Wi producesae, op qualty roduct,while

ensuringth lang term responsie maragementf
he stacks and thirenronment for et ey

inits tewardstip of oneof tareas of
can scosystem inthe worl. It & mpertie
ot 2 3 naon we adoptsystems that aign our
actives wih world's bt pracice. The Fooda

fisheriesar ot st adoping, but helpingtodefne,
glbal bestpractce.

The devscpment o the Guide togethr withcther

University of Portsmouth's,
SOLVE magazine written
and produced by Coretext.

10

alows managers s danify cammon terests and
fostr rlatonships among sakehalders Tis infurn
cratesposiv percepions that rosul i sl
ecanomic and aliical support o he ndustry.

|
s
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'©S Plas;

astics

FRDC's Social Objectives manifest, designed by Coretext.

__ LATROBE INSTITUTE FOR AGRICULTURE AND FOOD

A CENTRE OF EXCELLENCE FOR FUTURE
SEED PRODUCTION, FOOD AND NUTRITION

3.3 Aligning with national agendas 1.4 THE RETURN ON INVESTMENT

obesdoas

A et

AN

strate ucce: s Y

Cooperative Research Australia's National
Innovation Forum 40-page summary
magazine designed by Coretext.
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OUR PORTFOLIO

For printed and digital communications

Coretext produces
stories both in print
and digital format.
Seeonline

Coretextis active in designing and crafting content (words and images) for all channels of digital media.

Print publications are effective conduits for driving a readership to the organisation's online resources.

Welive in anincreasingly visually orientated world where communicators are required to present information that
engages and is absorbed swiftly and, more importantly, is of value across a variety of channels.

eaweednews

oo ha et storket from the

BENT

Register now for International
Seawoed Symposium 2023
Leading seaweed researcherns and
ndustry players from amund the

il take part in the 24th
Inemational Seaweed Sympasium
{155) in February 2023,

Read more

INDUSTRY

Sharing lessons on seawwed
paths to market

Seaweed bochemist Dr Helen Fiiton
will share her knowledge of
commart
the Indee
Symposium 2023 In Hebar
Read more

nal Seaweed

sing seaweed extracts al

Bicactive future for Australia’s
seaweed sector
Australia’s promising semweed

forefront of the thinking that s
shaping the indusiry’s devaiopment.
Read mare

Cooperative research to Kickstarn
marine bicindustries

The rew Marine Biopeoducts
Cooperative Research Cenire asms
1o discover and develop new actve
ingredients in Australia’s marine
wildiife.

Read mors

e mane Austrilian ssmwsed e
O b0 Subscrion 10 this nawsletinr st
Contact us wim iy S1ory kead of teedback B

The
poisoned
plate of
climate
“change

Seaweednews.au website design,
online news design, e-newsletter
and social media. See online

Coretext produces all visual content for Monash Life
magazine online to strict brand guidelines. Thisincludes
the supply of visuals for banners, and social media posts
(as well as the print magazine). See online

Social mediacampaign including Instagram stories and tiles.

youtube.com/watch?v=X4uBKfXCaEOQ
4 coretext.com.au/post/world-bee-day-and-the-gift-of-honey

: Revoi' tlen
;BFﬁt{@:PIastlcs

SUSTAINABILITY AND THE ENVIRONMENT SUSTAINABILITY AND THE ENVIRONMENT

POLICY \4 \\,-‘i~
PUSH FOR ‘7 ‘) :
plastics

actlon

Without policy.

AN ) e

waste entering the

oceans will nearly
treble by 2040

IRONMENT

The sustainability
challenge of a

PLASTIC;

Plastic has made the modern world
possible, o much so that we are
unlikely o be able to do without it
any century soon This is why the
Quest to reduce the use of plastic
where It is not needed and make
plastic more reusable has become
a global research priority.

kizvﬂuﬂ\DN PLASTICS /2023 REVOLUTION P%T\Csﬂ
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UF WINDS AND WAVES

B CRAEVE OELL

Enhanced prosperity for Australian
rural industries and their communities

e

OECD

INCITE

The magasin o the beary and informationsector

Let Libraries
Transform your
summer

Biosecurity in the
new Bioeconomy

ChatGeT Holden Sheppard. Sh
(((((( tions Never forget being. ALIA saff and allies
with ateenager at Mardi Gras

Compelling design and layout, which engages and informs, custom crafted for the specific

stakeholder audience and is areflective extension of their brand. Complemented by informative ﬁ\’::‘."is"rgnrs'
graphics, inviting photography and clever illustrations. Nations Guide

at Holmesglen
TAFE

THE NATIOMAL CARP WHY ARE CARP A PROBLEM? WHY A VIRUS? HOW DOES IT WORK?
CONTROL PLAN

WHAY 15 THE NATIONAL CARF CORTREL PLAN]

v Vil
WA
A
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IFRMERIES BESEARTH & DEVELOPMENT COAPOLATION SEWS.

e ol ANNUAL
- ' REPORT
e 23 2022-23

our heritac

ot

IHVEETING.
1N THE FUTURE

Compelling and innovative photography that draws in the reader. Informative graphics that tell a story
ataglance. Striking and innovative diagrams capture information and inform an audience.

Jean Haile

For Women's Health

-

.'.'
U ki
npacking iy D

the mental loa

This short VIMEO link shows pollen collection at Cape
Liptrap on the southern coast of South Gippsland where
the bees forage on native vegetation.

Jean(Hailes EGG FREEZING  INCONTINENCE
It right for you? Proventable, reatable
Ieitworth 17 ndarsble

] ?é‘a&"\fl FINAL GROWER REPORT &%“DC

3D soil constraint diagnosis and
options for on-the-go management

HARVEST REPORT

)
Central Queensland
Northern Region
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OUR PORTFOLIO

Information graphics

A snapshot of the global
seafood sector

Women's Health
Survey:

FRDG 2021-22 investment
and impact highlights

Figure 1: Novel Loam Bio seed inoculum in action.

Loam fungal inoculum
is treated on seed and
forms symbiotic
associations with the
roots of host crops.

The fungi enhance soil
aggregation and can
contribute to the
stability of soil carbon

aQ

Source: Loam Bio

Figure 1: Variation in weed seed burial at depth resulting from

arange of deep tillage methods.

Conservative tillage

Strategic deep tillage

No-till
(9-12cm)

W Topsoil Msubsoil (YWeed

. .
10
20
30
40
m

Deep ripping
(30-70cm)

Soil mixing Soilinversion Soil inversion
Rotary spader  Mouldboard plough  One way disc plough
(35-40cm) (35-45¢m) (30-40cm)

Source: Mia, 5.M., Azam, G, Nouraei, 5. and Borger, C. (2023]
does iagement?

Preserving our

WHY ARE CARP A PROBLEM?

fungicides

Let Libraries
Transform your
summer

man
Weed Research 63, 12-26. https/dol.org/10.1t/wre 12564

- :
Unpackin
e m%nt.al,_lgad'

to

Figure 1: Wind erosion processes.

Soilfines (3-12 times fertilty
of base soil)lost to paddock

Coarse sand left on top
and on fencelines

./—‘.\

Saltation

Source: Mallee Sustainable Farming

w mh,-‘
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CORETEXT REFERENCES

University of Portsmouth, UK

Dorothy Albrecht
DIRECTOR MARKETING, ADVANCEMENT AND
COMMUNICATIONS (RETIRED 2023)

I have worked with Coretext on various projects over
aperiod of more than 10 years. The quality of editorial
input, broad scientific and industry knowledge and
outstanding design and project management has
ensured | continue to recommend and use the truly
outstanding and unique services Coretext offers. | look
forward to continuing my professional association with
the team over the coming years.

Grains Research and
Development Corporation

Maureen Cribb
GRDC PUBLISHING MANAGER

Coretextis one of the most consistent companies
that | have ever had the privilege to work with. Their
commitment and professionalism is unparalleled.
Coretext's talented pool of writers, dedicated graphic
design team and production staff always deliver and
meet GRDC's often ‘unrealistic deadlines’.

Columbia University, USA

Professor Glenn Denning

DIRECTOR, MASTER OF PUBLIC ADMINISTRATION
INDEVELOPMENT PRACTICE, SCHOOL OF INTERNATIONAL
AND PUBLIC AFFAIRS

In my engagement with Coretext on amajor book
project for Columbia University, | found the Coretext
editing team to be responsive, knowledgeable, and
professional. | am especially grateful for the quick
turnaround of chapters and the team'’s high attention
to detail. Project management and coordination
among team members was excellent. | am happy to
recommend Coretext's services.
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