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The Water Sensitive City requires the 

transformation of urban water systems 

from a focus on water supply and 

wastewater disposal (the ‘taps and 
toilets’ water utilities) to more complex, 
flexible systems that:-

integrate various sources of water; 

operate through a combination of 

centralised and decentralised 

systems; 

deliver a wider range of services to 

communities (e.g. ecosystem 

services, urban heat mitigation); and 

integrate into urban design. 





The value proposition

The output of our CRC will guide capital 

investments of more than $100 Billion by 

the Australian water sector and more than 

$550 Billion of private sector investment in 

urban development over the next 15 years.
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Melbourne

Singapore

4 Innovation Incubator Cities

Rotterdam
urban renewal and flood protection; 

building social capital for flood resilience 

urban flooding, diversity of water supply, urban density and 

creation of high value multiple functional public spaces

water sensitive urban design, stormwater and urban waterway 

management; building social capital for drought resilience
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Kunshan

rapidly developing city within an 

inland freshwater polder system, 

city of cultural significance around 

water, deteriorating water quality 





IMPLEMENTATION OF 
THE ABC WATERS FRAMEWORK









Summary

 CRC for Water Sensitive Cities engaging Asia through research 

collaboration and consulting projects focused on delivering water sensitive 

cities. 

 There is a huge appetite in Asia for innovation directed at urban water and 

city development. 

 Issues like urbanisation, economic growth, and the growth of the middle 

class, are challenging governments in Asia to consider innovative 

solutions. 

 The Asian market is sophisticated, knowledgeable and discerning, and it 

has access to world experts  – we are in competition with the best in the 

world. 

 It is essential to clearly articulate a point of difference in our offerrings, 

and to identify the most effective and profitable engagement pathways.


